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global competition getting harder

gen Y not interested in working for
corporates anymore

workforce moving and travelling

micro entrepreneurship on the rise:
seniors, students, even children

professional amateurs empowered

web -related new economy
supporting virtual teams

self-organized groups emerging

Co -creation and open source




the challenge for Finland

"Our country needs imporovement in
creativity and communication skills in order
to make it internationally. We need to be
more open to new ideas. We also should be
tolerant for difference and even creative
craziness."

Jorma Ollila, SuomiAreena , Pori, in July 2009



the goal of the

1. make a synthesis of the research
literature about creativity and
space design

2. list good examples of creative
space solutions

3. create a paradigm of creative
space

4. create a space concept for team 3 :
creativity o "

5. challenge the current conversation
of current office design



cross diciplinary framework

1.

research on creative processes, flow
and group creativity

knowledge management theories
design management

. environmental psychology
multisensory environments and
experience economy
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personal short term

interpersonal

long term

virtual

Dimensions of work. An adaption from Suvi Nenonen's model.



1. preparation
2. defining the problem

3. developing variety if suggestions:

divergence

4. incubation: brooding /musing
5. choosing the suggestions:
convergence

[Leonard & Swap]



place and multisensory elements

rhythm and espisodes

shape and construction
materials

colors and contrasts

lighting

outerspace versus inner space

fragrances, sounds and touch



functional space + tuned mood = a mood episode

collection of mood episodes = the space
concept for creativity



composition/ floor plan

\ small conference rooms
big conference room ‘

court
hall

spaces for wor oom
alone
























